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Science with a P2t :

riculture Takes Center Stage

By: Kimberly Meuleman

merica’s agricultural fairs have brought people and comm

nities together to celebrate and learn from one another for

almost 200 years. They are, by their very nature, education-
al and enteraining events. Today’s fairs and expositions have diver-
sified, offering hands-on experiences for youth rogether with the lest
thrill-rides and amusements. However, agricultural education remains
n essential pare of the organizational mandate of fair events across
North America. This tradition continues o influence how fair and
exposition organizers plan their cvents — particularly agriculurall
thented buildings and attractions. Petting 200s, birthing centess, 4-H
buildings, and educational exhibits have enabled guests 1o connect di-
rectly with various aspects of Farming thar they may not otherwise en-
counter. For fair organizess, ane of the mose effective ways of helping
new generations Jearn about the agricultural industry has been through
interactive and hands-on education.

Tradition meets innovation in a new stage show touring the fair and
exhibit circuit, “Funky Farmworks,” the latest show from Mad Science
Productions, builds on the rich tradition of
agricultural fairs with an interactive and
educational exploration of modern
farming, The company’s goal has
been w spark childerss imagination
through multi-sensory theatrical
shows tha promote as much aud
ence participation as possible; having,
children take part in fun, interactive
science presentarions, Mad Scientists
explore the science of subjects w
broad appeal for children of all ages,
h as “mighty molecules,
weather,” or the “crazy cosmos.”
Humor and special effects help the
performers deal with science in a way
that children can really appreciare.
ending the stage to include active audience participa-
tion generates a great deal of enthusiasm for the subjects presented.
While the company's shaws have appealed to the fair industry for
their entermining and educational aspects, over the years, the indusiry
has expressed the need for an agriculturc-based show product, A great
demand exists for creative-and original ways to introduce children to
modern agriculture. For Mike Brad-
ey, the assistant general manager of
the California Stace Fair in Sacra-
mento, such “innovative entertain-
ment based on agriculrural science
is long overduc ar fairs.

The agriculrural industry s com-
plex and continually evolving, Sci-
cnce and technology have revolu-
tionized farming, and continue
improve the efficiency and yield of
production. Yer most North Amer-
cans knaw very lirtle about farm-
ing and how they benefit from the
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s

not surprising
considering less
than 2% of the
population is
tively involved in
griculture today.
fike Treacy, chicf
exceutive offi

cer of the Kern
County Fair, be-
lieves that “with
the growing ur

banization of so many sectors in }
ing and apprec
way of life.” Finding new ways to emp
the d

al to developing a healthy
wize agriculture’s vital role in
y life of North Amcricans keeps fair and exposition organizers
on the lookout for attractions that appeal o
urban and rural visitors alike,
Introducing people to agricultural sci-
ence in a 30-minute show while ensur-
ing the right balance of entertin-
ment ation is a difficult
task depicrs
the contrast between turn-of-the-
century farming methods and mod-
em techniques while emphasizing
how scicnce and technology
increased  the  poter

ial

and
of farm producrion
The show also explores
some of the ways in which biotech-
nology has advanced the methods of
plant breeding, crop culdvation, and food processing,

he Mad Scientists investigate these and other scientific innovations
and the ways in which they have revolutionized modern agriculture.

While the company is confident thar their brand of fun science can
be applied o almost any subject, producing a show thar examines the
science of farming has been a great opportunity for the company t put
its expertise 1o the test. "Our decision w mave forward with this proj-
cct was based on a strong marker push,” Managing Director Leonard
ucdiences with fun, interactive, science-based
s trying to figure out which theme has
the broadest appeal has ahvays been the challenge. All the preliminary
indications tel] us that we have chosen the right topic at the right tim

“Funky Farmworks” s designed to give fair guests a new appreciat
of agriculture, its advancements, and how both impact our daily lives,
Ac the same time, its fun and interactive nature should hir the spor with
fair organizers and their visitors. Entertainment and education are,
in the end, the cornerstones of the agricultural show tradi *

ion.

Kimberly Mesleman is a sales and marketing represenzative ar Mad Sci-
ence Productions, Montreal, Quebet.



